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MEMBERS
MORE THAN 10,000 NEW MEMBERS
FC Barcelona registered a total of 10,619 new members 
during the 2024/25 season, a considerable figure that, 
notably, comes in a season when the men's first football 
team has played at the Lluís Companys Olympic Stadium. 
Thanks to the sign-ups of these new members, the total 
number of members is once again above 140,000, after 
dropping to just over 133,000 last year as a result of the 
update of the membership census. As a reminder, 14,558 
members were removed for not having updated their data 
following the census in the 2023/24 season.

SECOND SEASON AT THE LLUÍS COMPANYS 
OLYMPIC STADIUM
As in the previous season, in the 2024/25 season the men's 
first football team played its home matches at the Lluís 
Companys Olympic Stadium, a stadium with far fewer 
seats than the Spotify Camp Nou. Therefore, the seating 
model had to be adapted once again. The Olympic Stadium 
season pass went on sale giving priority first to members 
who had purchased one in the 2023/24 season, and then 
to members with a Spotify Camp Nou season ticket who 
had not previously purchased an Olympic Stadium pass. A 
total of 23,315 Olympic Stadium passes were issued.

ORDINARY GENERAL ASSEMBLY
The Ordinary General Assembly of FC Barcelona members, 
held on Saturday 19 October 2024, approved the finan-
cial statements for the 2023/24 season, in which the Club 
managed to halt the economic decline of recent years and 
achieve positive ordinary profits of €12 million. The ap-
proval was carried with 452 votes in favour, 156 against, 
and 25 abstentions. The delegate members also approved 
the budget for the 2024/25 season, which projected an op-
erating income of €893 million and operating expenses of 
€873 million, with 409 votes in favour, 75 against, and 28 
abstentions.

As required, FC Barcelona president Joan Laporta re-

viewed the overall situation of the club, placing particular 
emphasis on the strong performance of La Masia in providing 
players who strengthened the first team, the ordinary profit 
achieved in 2023/24 despite having to play at the Lluís Com-
panys Olympic Stadium, the reductions in salaries achieved 
without losing the Club’s competitive edge, and the excite-
ment surrounding the return to the Spotify Camp Nou and 
the celebration of the 125th anniversary.

SPECIAL GENERAL ASSEMBLY
At the Special General Assembly of FC Barcelona, held on 
Saturday 21 December, the delegate members ratified the 
agreement with the American sportswear company Nike, 
with 419 votes in favour, 27 against, and 22 abstentions. 
The Assembly was held online, with the Board convened 
at the Auditori 1899 at 11:00 a.m. for the second call, at 
which time 390 voting members had registered.

By 11:50 there were 634, and by 12:27, 673; a total of 719 
delegate members registered throughout the day. Before the 
votes, there was a session for questions and comments, both 
online and in person, from the delegate members.
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COORDINATED TRAVEL TO THE COPA DEL REY 
FINAL IN SEVILLE
All members and supporters’ club members who requested 
tickets for the Copa del Rey final—in which FC Barcelona 
defeated Real Madrid in Seville on 26 April—had the op-
portunity to purchase them. First, tickets went to those who 
were chosen in the draw, and then to the rest. FC Barcelona 
had a total of 26,031 seats for the final, of which 22,126—
85%—were reserved for its members and supporters’ club 
members. Specifically, 17,701 for members and 4,425 for sup-
porters clubs. The remaining 15%, as stipulated in the Club 
Statutes, was assigned to sponsors and other obligations.

Additionally, eight trains and 18 buses organised by FC Bar-
celona Travel transported a large portion of the Culer fanbase 
from Barcelona to Seville for the final. Exactly 3,300 Blaugrana 
supporters departed from Sants station to travel by train to the 
Andalusian capital.

SENATE MEETING
On 18 June 2025, FC Barcelona held the ordinary meeting of 
the Senate, the Club's statutory, collegiate and honorary ad-
visory body, made up of the 1,000 longest-tenured members 
of the Club. The event, attended by a total of 254 senators, 
took place at the Auditori 1899 and was presided over by Joan 
Laporta. In addition to the president, vice-presidents Rafael 
Yuste, Elena Fort, and Antonio Escudero were present, along 
with the other members of the Board of Directors.

In his report, President Laporta concluded that during the 
more than four years of his Board’s term, the Club has successfully 
returned to stable footing through the achievement of five major 
objectives: increasing revenue, reducing expenses, safeguard-
ing the associative ownership model, ensuring the economic 
recovery did not impact members’ pocketbooks, and bringing 
joy back to Barcelona supporters, all of which had coincided 
with the celebration of the 125th anniversary.

INFORMATIVE AND PARTICIPATORY SESSIONS
On 17 and 18 October 2025, FC Barcelona’s delegate mem-
bers had the opportunity to attend two in-person informa-
tive sessions, where they received first-hand information 
on the matters to be addressed at that Saturday’s Ordinary 
General Assembly. Additionally, on 16 December, they were 
briefed on the details of the Special General Assembly that 
was held on 21 December to ratify the agreement with the 
American sportswear company Nike. In total, 259 members 
attended these sessions.

Furthermore, on 11 February, the Auditori 1899 hosted a 
participatory session providing an update on the progress of 
the works at the Spotify Camp Nou which was attended by 
299 FC Barcelona members. The event was led by Institutional 
Vice-President Elena Fort and Joan Sentelles, Head of Opera-
tions for Espai Barça.

PARTICIPATORY PROCESS FOR THE 
SUPPORTERS’ STAND
On 25 February 2025, the FC Barcelona Board of Directors 
decided to create a new Supporters’ Stand through a partic-
ipatory process. Shortly afterwards, Institutional Vice-Pres-
ident Elena Fort explained that at the future Spotify Camp 
Nou, the supporters’ model would need to be revamped to 
comply with new regulations and to be opened up to young-
er members. The participatory process was organised by an 
external company and took place during the final months 
of the 2024/25 season at the Auditori 1899. The opinions of 
members who wished to participate were taken into ac-
count, including those who had been part of the Supporters’ 
Stand in previous years, in addition to the input from other 
areas of the Club.
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Loyalty

PRESENTATION OF BADGES
The first presentation of club badges for the season took 
place at the Palau Blaugrana on 8 September 2024. That 
day, around a thousand members received the Club’s silver 
badge. A few days later, on 16 September, 55 members with 
75 years of loyalty to the Club, including former executive 
Evarist Murtra, received the gold-and-diamond badge at the 
Auditori 1899. At the same venue, gold badges were also pre-
sented to members with 50 years of membership at the Club 
during the 2024/25 season. In total, 182 members received 
this recognition from President Joan Laporta after half a cen-
tury of loyalty.

OPEN PRESIDENTIAL BOX
As in previous seasons, FC Barcelona gave members over the 
age of 16 the opportunity to see matches of the first teams 
from the presidential boxes at the Lluís Companys Olympic 
Stadium, the Johan Cruy© Stadium, and the Palau Blaugra-
na. Interested members registered on the Club’s website and 
participated in a draw, held before a notary, after which six 
members were able to attend matches with a guest, and en-
joy a phenomenal view of Barça matches. Particularly note-
worthy was the Open Box for senators, where five senators 
were able to watch the Barça–Seville match on 20 October 
2024 from the presidential box at the Lluís Companys Olym-
pic Stadium.

FOOTBALL AND BASKETBALL TOURNAMENTS
On Sunday 22 June the FC Barcelona Football Tournament 
for Members took place for the third year at the Johan Cruy© 
Stadium. A heartwarming event allowed the Club’s member 
community to get closer to and enjoy the Club’s facilities. As 
always, it was an unforgettable experience for the members, 
which numbered around 200, who ran onto the Johan Cruy© 
Stadium pitch while the Club’s anthem Cant del Barça played.

Additionally, the Christmas Basketball Tournament for Mem-
bers took place at the Palau Blaugrana on 23 December in a 
3x3 format. The tournament was open to children who are Club 
members, members of the Barça Academy, and amateur athletes.

PHOTO WITH THE FIRST TEAMS
More than 1,700 children aged between 4 and 15 were invited 
to the facilities at the Olympic Stadium, Johan Cruy© Stadium, 
and Palau Blaugrana to have their pre-match photos tak-
en alongside the players of FC Barcelona’s professional first 
teams. 913 children posed with the men’s first football team.

OVER 70S SENIOR PROGRAMME
Since 1 January 2024, FC Barcelona has o©ered the Over 70s 
Senior Programme to assist members over 70 years old with 
their interactions and business with the Club. For example, 
they can be served at the Member Services O«ce without an 
appointment and continue to have access to a physical mem-
bership card. This season, the programme has been particu-
larly successful.

As part of the programme, eight guided tours of the Ciutat 
Esportiva Joan Gamper were organised, with 249 members over 
the age of 70 participating, as well as six tours of the Documen-
tation Centre, attended by 92 members.
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SUPPORTERS’ CLUBS
LAUNCH OF THE SECOND PHASE OF THE 
SUPPORTERS’ CLUBS REGISTRY
In July 2024, FC Barcelona launched the second phase of the 
supporters’ clubs (penyes) registry to improve e«ciency and 
streamline administration. This second phase included the 
launch of the Manager Portal, where the managers of the sup-
porters’ clubs can carry out tasks such as updating contact in-
formation, making changes to the governing board, modifying 
the club’s PIN for transactions that require it, and other ad-
ministrative procedures essential for the internal functioning 
of the supporters’ clubs.

One of the most notable innovations was the new procedure 
for requesting tickets for men’s first-team away matches. Sup-
porters’ clubs now submit their requests through their personal 
profiles.
By 30 June 2025, the supporters’ clubs registry had 74,831 reg-
istered members on its rolls.

RECORD TICKET SALES FOR THE MEN’S FIRST-
TEAM AWAY MATCHES
During the 2024/25 season, FC Barcelona’s supporters’ clubs 
(penyes) doubled their attendance at men’s first-team away 
matches, purchasing a total of 13,095 tickets, compared to 
5,948 in the previous season. Attendance also increased at the 
Lluís Companys Olympic Stadium, with a 14% rise compared 
to the previous season, driven by good sporting results.

The matches with the highest supporters’ club attendance 
were the Copa del Rey final, with 4,419 tickets allocated, and 
the Champions League matches, where 6,037 tickets were pur-
chased. Of particular note are the 1,664 supporters’ club members 
who followed the team to Dortmund. This season consolidated 
the active role of the supporters’ clubs in supporting the team, 
both domestically and internationally, and demonstrated the 
e©ectiveness of the new ticket management system.

OVER 500 SUPPORTERS’ CLUB EVENTS DURING 
THE 2024/25 SEASON
The Barça supporter movement once again demonstrated 
its vitality throughout the 2024/25 season by organising 514 
events across the country.

Of these 514 events, 141 featured o«cial representation from 
FC Barcelona. Members of the Board of Directors were present at 
51 of these events, including the president, Joan Laporta, who at-
tended six events. The remaining events with o«cial representa-
tion were attended by members of the Social Committee, former 
players, or other institutional representatives.

The President took part in three celebrations marking the 50th 
anniversaries of historic supporters’ clubs: Montcada i Reixac 
(13 September), Agramunt i Comarca (27 September) and Fraga 
i Comarca “Jaume Pallarés” (11 April). He also attended the tra-
ditional Christmas Glass of Cava with the FC Barcelona Football 
Supporters’ Clubs Association on 15 December, and was present 
at the commemorative event for the United States tour, which 
involved the New York supporters’ club and the Garden State 

Blaugrana Penya from New Jersey on 4 August. Additionally, he 
spent time with supporters’ clubs in the Canary Islands during 
the men’s first team away trip.

On the international stage, the summer tours of both the men’s 
and women’s first teams received strong supporters’ club par-
ticipation. During the men’s tour, the Houston supporters’ club 
accompanied the Genuine team during their stay in the United 
States, while the New York supporters’ club cooked a fantastic pa-
ella at the pre-Clásico tailgate. In August, the women’s team also 
visited the United States, where the San Francisco and Houston 
supporters’ clubs met with Elena Fort, FC Barcelona’s Vice-Pres-
ident, and Xavier Puig, Head of Women’s Football.

 On the other side of the world, the Penya Blaugrana Shang-
hai and the Penya FC Barcelona Japan were able to meet the 
Barça Legends. The Shanghai supporters’ club also enjoyed the 
company of the men’s basketball first team during their visit to 
China in September. In Europe, besides attending international 
competition matches, the Geneva supporters’ club hosted a re-
ception with the U19 A team during their April away trip for the 
UEFA Youth League.

NEW "PENYES"

Penya Barça de Everest Kathmandu, Nepal

Peña Barcelonista Ciudad de Belda Cuevas de San Marcos, Málaga

Penya Blaugrana Amsterdam Netherlands

Penya Blaugrana de Brussel·les   Belgium 

Penya Blaugrana Lier-Antwerpen  Belgium 

Peña Blaugrana de Monesterio  Monesterio, Badajoz

Penya Barcelonista Átha Cliath Dublin, Ireland

Penya Barcelonista Amics d’Ascó Ascó, Tarragona
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PLAYERS ASSOCIATION
The Club’s Players’ Association is the point of reference for all 
those who have represented the blaugrana colours as foot-
ballers. The 2024/25 season closed with a total of 1,101 mem-
bers, of whom 737 are former players for the Club, while the 
remainder are supporters. The agreement signed with the Club 
renews the commitment of the professional football teams 
(both men’s and women’s, including players and coaches), to 
allocate 0.5% of their salaries to fund the Players’ Association 
and the Players’ Foundation. A significant portion of this con-
tribution is used annually to support former Club players who 
are in vulnerable situations.

SERVICES FOR FORMER CLUB FOOTBALLERS
The Association o©ers sporting, social, and educational activities 
for former blaugrana players. More than 230 ex-players regu-
larly take part in training sessions and matches, covering both 
the men’s and women’s sections. During the 2024/25 season, the 
most notable events took place in Andorra, Tenerife, Teruel, Vi-
la-real, and Villena. Most of these matches are for charitable pur-
poses or in a partnership with an institution, and they are often 
organised in collaboration with the Barça Foundation.

Activities aimed at members recorded over 1,000 participants 
throughout the year, with the Annual Dinner being the largest event. 
The Folgues, aimed at former players over 65, and the Trobada Barça 
Jugadors (Barça Players Meet), held in Tordera, are also worth noting. 
In the educational sphere, the Association provides English courses, 
access to online sports training, study scholarships, career guidance, 
a job placement service, and specialised workshops at its head-
quarters.

BARÇA LEGENDS ON THE MIC
The Association’s podcast, launched in 2023, was consolidat-
ed during 2024 with a total of 19 episodes and 53 guests. It is 
available on the main digital platforms. The Players FC Bar-
celona website closed the year with an average of 147,000 
monthly visits, while the Association’s social media channels 
reached a total of 216,000 followers.

100% BARÇA INITIATIVES
The Association granted the Barça Players Award again this 
year, recognising the fair play of Lamine Yamal and Aitana 
Bonmatí. Former blaugrana players took an active role in the 
main events to mark the Club’s 125th anniversary. In addition, 
31 members of the Association participated in 91 events organ-
ised by Barça supporters’ clubs. A blood donation drive open 
to Club members was also organised. Lastly, 16 corporate ac-
tivities, two reminiscence workshops, and several events in 
civic centres were carried out.
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